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WHY DIGITAL OUTREACH?
People today spend hours each day online. Many who may never 
enter a church building are searching for answers, community, 
hope, and truth through social media, websites, videos, and 
messaging platforms. 

Digital outreach is not a replacement for traditional ministry—it 
is an extension of it. Just as missionaries use printed literature, 
radio, personal conversations, and church gatherings, digital 
tools provide another way to share the Gospel and connect with 
people. 

Remember: You do not need to be a technology expert to begin. 
Start small, stay consistent, and trust God to use your efforts.

Before social media becomes a strategy, decide why it exists, 
who it serves, and what follow-through you can actually keep.

IF YOU’RE UNSURE SOCIAL MEDIA’S FOR YOU

Pray first. Ask God for wisdom and whether this tool belongs in this season.
Research the field. Learn how your country actually uses internet, video, 
messaging, search, and social platforms.

Take one small step. Make truth easier to find in a way small enough to 
repeat.
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“The first steps may feel clumsy, but staying silent because it feels 
unfamiliar will not help anyone hear.”  - T.N.

Missionaries have always gone where people gather. The market. 
The school. The village square. The front porch. Digital outreach 
is not replacing that. Think of it like a road sign on a road people 
already travel on. 
 
Some people will never ask their deepest questions out loud 
though. They may be afraid of family. Afraid of shame. Afraid of 
what it would cost them. But behind a closed door, with a phone 
in their hand, they may be willing to listen. Digital outreach gives 
that person a quiet first step toward truth, and it gives the mis-
sionary a way to move that quiet step toward a real relationship. 
 
May we not use digital tools simply because they are new. May 
we use them because people are there, questions are there, and 
the Gospel is worthy of being found there.



KEY TAKEAWAYS

HOW TO GET STARTED

DIGITAL OUTREACH STRATEGY

“If you try to reach everyone, you will reach no one. If you try to 
say everything, people will remember nothing.”  - T.N.

ASK:
Who am I trying to reach first?
What hurt, feeling, question, or truth are they already dealing with?
What do I want them to understand after watching?
What kind of online reputation do I want to build over time?
What value can I consistently add to that person’s life?

ONE-SENTENCE FOCUS - Audience + Focus = Reach

I help understand

SECURITY CONSIDERATIONS

Protecting sensitive 
information
Avoiding unnecessary 
personal details
Using secure 
communication channels

Understand copyright 
permissions
Research faceless youtube 
channels strategy 
Use secure email list 
gathering to keep contacts
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In some ministry contexts, security is important.

You do not need a large budget, professional equipment, or ad-
vanced technical skills to begin digital outreach.  
You just need to press record. 

A simple Facebook page, a basic website, a smartphone, and a 
willingness to share Christ faithfully can reach people far beyond 
the boundaries of traditional ministry. The digital world is one of 
the largest mission fields in history. God has opened doors for the 
Gospel to reach homes, phones, and hearts around the world. 

“Go ye therefore, and teach all nations...” 
 Matthew 28:19

who: what:
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ACTION PLAN

60-DAY PRACTICE PATH
Set aside one 4-hour block each week. Do this with your wife or 
with someone who can help you.

01  Find your niche
Answer the Niche Finder questions. 
Write: I help ___ understand ___.

02  Study the conversation
Research the hurt, feeling, question, or 
truth your audience already carries.

03  Write short responses
Draft five 30-second responses: one 
hurt, one truth, or one next step.

04  Practice recording
Record drafts before posting. Send five 
to a trusted reviewer.

05  Prepare your setup
Verify restrictions. Set up window 
light, phone stand, and a lav mic if 
possible.

06  Build the account
Add a clear bio and one follow-
through link.

07  Post first videos
Post the first three videos and 
record more than one when 
possible.

08  Review and repeat
Look at what helped, what confused 
people, and what questions came 
back. Batch record videos.

EDUCATION + TOOLS

Missionary Media Hub -  
youtube.com/@MissionaryMediaHub

Think Media - youtube.com/@ThinkMediaTV 

Full Time Filmmaker - 
youtube.com/@fulltimefilmmaker

Churchfront - youtube.com/@Churchfront

Caleb Ralston - youtube.com/@CalebRalston

Church Setup - youtube.com/@ChurchSetup

Kallaway (Strategy) - 
youtube.com/@kallawaymarketing

Buffer - buffer.com - schedule posts.

Captions - captions.ai - captions and short 
edits.

OBS - obsproject.com - record your 
screen, phone, or camera.

CapCut - Capcut.com - edit short videos.

Canva - canva.com - graphics, thumbnails, 
and simple PDFs.

ChatGPT / Codex - topics, scripts, 
planning, and review.

NEED HELP KNOWING WHERE TO START?
Missionary Media translates the tech, tools, and 
strategy into next steps that fit the field.
missionarymediahub@gmail.com
301-550-0802

Scan for Josh Mead testimony
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